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International Design Agency
Founded: 1982
Employees: >80 
Awards: 150 and counting
Projects: Over 5.000 created worldwide



VanBerlo
Approach
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Grow

Value creation, value

communication and value capture

are at the core of innovation. It’s

what we help our clients create,

improve and contemplate.  

Empathise

We feel that design is equal to

understanding human needs

and behaviour. It’s our starting 

point in all we do.

Achieve

Complex challenges? Love 

them! We dare to show you

our solutions, and bring them

into reality.

We join up with our partners to build reliable

bridges between human needs and desires, 

opportunities and sustainable business. 
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Grow
Knowing the customer 
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Everything starts with a thorough understanding of the business aspects. What, in essence, is the 
story of an organisation and its brands? In what does the organisation excel, and what commercial 
opportunities are generated by that? When those questions have clearly been answered, VanBerlo’s
design strategists align proposition and strategy. 



Empathise
Understanding the user 

What drives the end user? What role fulfils a product or service in his or her life, and at what 
moment? What enthuses the end user, what scares him off?
Design research provides answers and insights. VanBerlo translates them into better products or 
services, tailored to the end users’ needs and desires.
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Achieve
Serving the market

10

Even the best products or services will not sell themselves, even the smartest strategy is bound to 
fail if the implementation is inadequate. The execution phase is crucial – but nowadays, quite 
complex as well. It starts with engineering, but never ends there. Packaging, pricing, service, online 
presentation, marketing and PR: each link in the chain has to be strong. That requires 
craftsmanship. VanBerlo’s specialists keep an overview and take the lead.
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VanBerlo 
People

It’s true, VanBerlo is a special 
company. That’s in large part due to 
our people. We can create the 
difference for our clients not only 
because we have a highly skilled 
team of experts, but because we 
work well together as a whole.
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Professional Promesso
The next level coffee experience

The collaboration between design 
agency VanBerlo and Jacobs Douwe
Egberts has produced a whole new 
kind of coffee machine: 
the Professional Promesso. 
Promesso holds a rich coffee 
experience for small and medium 
businesses. From touchscreen 
operation to hassle-free cleaning.
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Promesso
The next level coffee experience

› Previous machines
› Liquid coffee
› VanBerlo process
› Sketches
› Foam models
› User interface
› Requirements
› Renderings
› Detailled design
› Creo
› Prototypes
› Engineering
› Suppliers
› Branding
› Awards



Cafitesse 600
2003

› 40-80 users
› 11 variations
› 6 sec/cup, 29 sec/jug (1,5L)
› 298 cups/hour
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Cafitesse 700
2004

› 40-80 users
› 11 variations
› 6 sec/cup, 29 sec/jug (1,5L)
› 298 cups/hour
› Fast and easy to use
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Cafitesse Excellence
2007

› 20-80 users
› 12 variations
› 6 sec/cup, 42 sec/jug (1,5L)
› Top quality in a stylish machine
› Showpiece for every establishment.
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Cafitesse Compact
2008

› 10-25 users
› 7 variations
› 17 sec/cup, 90 sec/jug (900 ml)
› Elegant, compact machine
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Cafitesse Excellence
Internals

› Cooling compartment
› Liquid Coffee Extract
› Boiler
› Connected to tap
› Few components in contact to

coffee, less to clean
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Cafitesse
Bag in Box

› Bag in Box
› Liquid Coffee Extract
› Condensed Milk
› Integrated dosing
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• Lower machine
• Wider machine
• Premium
• Better coffee cues
• Fresher feeling
• New horizontal Bag in Box

BRIEFING
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Design DNA Inspiration workshop
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Sketching First ideas
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Sketching First ideas
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Sketching Choosen idea
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Models Volume studies
26
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Concept Sketching



Concept Sketches
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Concept More sketches
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Concept More sketches
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Concept More sketching
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CAD Preliminary shape setup in Rhino
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Models Volume studies
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VASCO DA GAMA

STATUS 10.01.10

(385X400X495)

VASCO DA GAMA

CONCEPT

(480X400X475)

COMPOSER

380X520X690

CAFITESSE 600

510X490X790

CAFITESSE 60

420X400X715

CAFITESSE 110

260X520X770



Models In house foam modelshop
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Models Display
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User interface Ideation
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Morphological chart
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User interface Design
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User interface Process Design
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User interface Testing
40
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User interface Display integration



CAD Rhino
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CAD Technical enveloppe
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1. Housing

2. Cooling/insulation

3. Box (2x)

4. UI

5. Condenser

6. Physical UI

7. FT

8. Water reservoir

9. Boiler

10. PCB

11. Compressor

12. Power Pack

13. Drip tray



CAD BIB Specs
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CAD BIB Specs
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CAD Renderings
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CAD Renderings
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Detailed Design Driptray
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Detailed Design Driptray
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Detailed Design Splash panel
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Detailed Design Outlets
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Detailed Design Outlets
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Detailed Design Outlets
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Lighting Confirmation button
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Lighting Technical setup

Difuse lighting

Difuse light 
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Detailed Design Flow
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Detailed Design Colours and materials

UI COVER IN OUTER BODY SURFACE
Black Brown High Gloss [PMS 406-H1]
[transparent coating applied]

DRIP TRAY METAL RIMMS
Stainless Steel
[use real material for LLR]

WATER RESERVOIR
Transparent High Gloss [blue-ish]
[see sample]

SPLAH PANNEL
Stainless Steel
[see sample]

DRIP TRAY CIRCLES
Mat Black [RAL 7021 Black Grey]
[textured VDI 30]

TOP PLATE
Stainless Steel
[see sample]

OUTLETS
Chrome

OUTER BODY SURFACE
Black Brown Mat [PMS 406-H1]
[slightly brushed aluminium finish see sample]

INNER BODY SURFACE
High Gloss Signal White [RAL 9003]
[transparent coating applied]

OUTLET BODY
Mat Chrome [see sample]

OUTLET BASE PART
Mat Black [RAL 7021 Black Grey]
[textured VDI 30]

METAL STRIP
Stainless Steel
[see sample]



CAD Creo
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Models Looks Like Real Model
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Models Looks Like Real Model
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Models Looks Like Real Model
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Models Looks Like Real Model
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Detailed Design Final renderings
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Detailed Design Final UX design
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CAD Supplier Engineering Activities
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CAD Supplier Engineering Activities
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CAD Supplier Engineering Activities
67



CAD Detailed design
68



CAD Supplier Engineering Activities
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BIB New Bag In Box with integrated mixer
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Branding New Bag In Box
71



Branding Dedicated glasses
72



Branding Daniel Macht
73



Awards Best Industrial Design
74



Dutch Design Week World Premiere at our booth
75
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Thank you
See you next time

www.vanberlo.nl  ›  Beemdstraat 29  ›  5653 MA  Eindhoven  ›  The Netherlands  ›  +31 40 292 90 90
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