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VANBERLO <

International Design Agency

Founded: 1982

Employees: >80

Awards: 150 and counting

Projects: Over 5.000 created worldwide




>VanBerlo
Approach

Grow We join up with our partners to build reliable

bridges between human needs and desires,
Value creation, value

communication and value capture opportunities and sustainable business.
are at the core of innovation. It's
what we help our clients create,

improve and contemplate.

Empathise

Achieve

We feel that design is equal to
understanding human needs Complex challenges? Love
and behaviour. It's our starting them! We dare to show you
point in all we do. our solutions, and bring them

into reality.
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> Grow "\
Knowing the customer

Everything starts with a thorough understanding of the business aspects. What, in essence, is the
story of an organisation and its brands? In what does the organisation excel, and what commercial
opportunities are generated by that? When those questions have clearly been answered, VanBerlo’s

design strategists align proposition and strategy.
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> Empathise "\
Understanding the user

What drives the end user? What role fulfils a product or service in his or her life, and at what
moment? What enthuses the end user, what scares him off?

Design research provides answers and insights. VanBerlo translates them into better products or
services, tailored to the end users’ needs and desires.




L E\~/

WORX 1&

> Achieve "\
Serving the market

Even the best products or services will not sell themselves, even the smartest strategy is bound to
fail if the implementation is inadequate. The execution phase is crucial — but nowadays, quite
complex as well. It starts with engineering, but never ends there. Packaging, pricing, service, online
presentation, marketing and PR: each link in the chain has to be strong. That requires
craftsmanship. VanBerlo’s specialists keep an overview and take the lead.




VanBerlo
People

It's true, VanBerlo is a special
companys That's indarge part due'to
our people. We can create the
difference for our clients not only
because we have a highly skilled
team of experts, but because we
work well together as a whole.
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Professional Promes
The next level coffee experienc

The collaboration between design
agency VanBerlo and Jacobs Dou
Egberts has produced a whole

kind of coffee machine: '

the, Professional Promesso.
Promesso holds a rich coffee
experience for small and medium
businesses. From touchscreen
operation to hasslg-free cleaning.
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Promesso
The next level coffee experienc

> Previous machines
> Liquid coffee

> VanBerlo process

> Sketches

> Foam models

> User interface

> Requirements

> Renderings

> Detailled design -
« > Creo -

> Prototypes l‘

> Engineerirg

> Suppliers

> Branding

> Awards 13 f




Cafitesse 600
2003

> 40-80 users

> 11 variations

> 6 sec/cup, 29 sec/jug (1,5L)
> 298 cups/hour
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Cafitesse 700
2004

> 40-80 users

> 11 variations

> 6 sec/cup, 29 sec/jug (1,5L)
> 298 cups/hour

> Fast and easy to use
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Cafitesse Excellence
2007

> 20-80 users

> 12 variations

> 6 sec/cup, 42 sec/jug (1,5L)

> Top quality in a stylish machine

> Showpiece for every establishment.
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Cafitesse Compact
2008

> 10-25 users

> 7 variations

> 17 sec/cup, 90 sec/jug (900 ml)
> Elegant, compact machine
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Cafitesse Excellence
MEHREIS

> Cooling compartment

> Liquid Coffee Extract

> Boliler

> Connected to tap

> Few components in contact to
coffee, less to clean
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Cafitesse
Bag in Box

Caofitesse

> Bag in Box

> Liquid Coffee Extract
> Condensed Milk

> Integrated dosing
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e Lower machine

 Wider machine
e Premium
B RI EFI NG < » Better coffee cues
* Fresher feeling
* New horizontal Bag in Box




STANDARD PROJECT STRUCTURE

? % 7 % 7 W £ N N\ 7 \ 2
DEFINITION ANALYSES & CONCEPT DETAILED DETAILED PRODUCTION CARE &
STRATEGY DESIGN DESIGN ENGINEERING PREPARATION TREATMENT
Offer Kick-off Meeting Idea visuals Principle / technical Geometry in 3D CAD Product Graphics Cost engineering
solution sketches
Project approach Brainstorm Provisional & - Test models Release of TPD Detail enhancement
; . Bread board models Graphics proposals (3D & 2D CAD)
L Client, competition, ) . Analyses Logistical
B trends, use, Principle solutions Cost price calculations Preparation FOT's improvements
technical analyses ) Prototype
Concept visuals 2D /3D CAD design O-series Instruction drawings
Mood Boards ) Preliminary TPD
, Presentation Renderings (Technical Product Evaluation Asssembly
Schematic drawings — Document) instructions
representations Risk list
Idea visuals Exsluston cisgmms Appeaifa}nce & test
maodel(s
Product requirements Faanyimodel
& objectives
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DNA / Liquid Espresso — materials

///’/7/

Design DNA < Inspiration workshop



Skétching < First ideas



Sketching < First deas
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Models ¢ Volume studies
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Concept

< More sketches
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Concept < More sketches
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Concept < More sketching
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CAD < Preliminary shape setup in Rhino
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VASCO DA GAMA
CONCEPT
(480X400X475)

VASCO DA GAMA
STATUS 10.01.10
(385X400X495)

CAFITESSE 110
260X520X770

CAFITESSE 60
CAFITESSE 600  420X400X715
510X490X790

COMPOSER
380X520X690

Models < Volume studies
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Models < In house foam modelshop




Models ¢ Display



User interface < Ideation
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Bar of images changing
size depending on focus

«— solutions —

Images flipping Carrousel

(Coverflow style)

Fliping stacked images Sliding tiles

Static tiles

e
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(eg. pure coffee,with milk,
with chocolate)
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(e.g. Day, time, location)
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Import via USB / Bluetooth

&

Internet / Intranet
connection

Making a picture of the
user with a built in camera
(user input required)

Automatic after first use
(no user input needed)

Select from screen
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Automatic Face recognition | Automatic through
RFID chip

Voice recognition
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Fingerprint scan

Spotlight above the righ
place 7

Audio instructions

Through geometry

Cup base moves to call
attention

possible solution
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User interface <

Strong
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User interface < Process Design
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User interface < Testing
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User mterface{ Display integration



E VDG_DesignCheck011010_02.3dm - Rhinoceros (Commercial) - [Perspective]

File Edit View Curve

Surface  Solid Mesh  Dimension

Transform  Tools

Analyze

Choose worldview { Top Bottom Left Right Front Back Perspective ). _Perspective

Render Help

Command:

DoESTXDO~"N>L 5 PH

Perspective

CAD { R
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CAD < Technical enveloppe
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pack valume: 1.7 liter _] [5
pack angle: 13 degrees min. h: assumption: pack width =1 dm
1,3047
pack height i pack depth | total heigth | total depth goal 1.5 1 pack = 1.7 liter box content !

% [dm) y (drm) h {drm) d {dm) b {drm) & [dm)

0,40 425 149 4,21 1,10 0,10

0,45 3,78 141 377 098 0,12

050 340 1,36 3,41 058 0,13

055 3,09 1,33 3,13 080 0,14

0,60 283 1,31 288 073 0,16

0,65 262 1,30 268 068 017 £ &

0,70 243 1,30 253 063 0,18

0,75 227 1,31 238 059 0,19 b

0,50 213 132 226 055 0,21

0,85 200 1,34 215 052 0,22 v

DIQD 1 ,89 1 ,38 2,06 D,-"lg 0,23 3 ack valume = . _ .

058 175 T3 a7 045 09 E.y.1 (dri3) total height (h) = x.cos(a) + (pack valume. sin(a) )
1 gg :II gg :II j; :II gg gjg gg? h o tatal depth (d) = x.sin(o) + (pack volume. cos(a))fx
1,10 1,55 146 1,78 040 0,28 3

1,15 1,48 149 1,73 036 0,30 3

1,20 1,42 143 1,68 037 0,31

125 1,36 156 1,64 035 0,32 ¥

1,30 1,31 159 1,60 034 0,34 e f

1,35 1,26 163 157 033 0,35 > >

1,40 1,21 167 1,54 031 0,36 - >

1,45 117 1,70 1,51 030 0,38 d

1,50 1,13 1,74 1,48 029 0,39

155 1,10 1,78 1,46 028 0,40

1,60 1,06 132 1,44 027 0,41

1,65 1,03 1,86 1,42 027 0,43

1,70 1,00 150 1,41 026 0,44

1,75 087 194 1,39 025 0,45

1,80 054 198 1,38 024 047

1,85 052 202 1,37 024 048

1,90 0,59 207 1,36 023 0,49

195 057 211 1,35 023 0,50

200 0,585 215 1,34 022 052

205 0,53 219 1,33 021 0,53

2,10 0,51 224 1,33 021 0,54

CAD ¢ BIB Specs



CAD < BIB Specs
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CAD < Renderings



CAD < Renderings
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Detailed Design < Driptray



U\ézk(wgh

(@)

&

(@

4§6§6§¢§
24040400
2903094
Rocsesss
Eaesseesy
Rossvsse
Raeseess
Ressesss
99034349
24040504
90044940
it nd
20644949
ot
2040004
ol
s90eeees
ssaseses
PEPHPEPHPS
DA LATL AT AN AN
ANGNGNGNGNY
DAL AT AN AN
ANGNGNYNYNY
WAL AL AT AL AN
ANGNGNYNGNY
NINYNINGNY

SOOOOO
QRS
A8
RN

X
X
»
X
7

>
(O
e
S
o
v
c
0]
(D)
o
S
A
T
d
D
A

Il
®
Il

Il
®
Il

49



Detailed Design < Splash panel



led Design < Outlets

Deta
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Detailed Design ¢ Outlets



Detailed Design < Outlets
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Lighting < Confirmation button



3a V

LED

Background
White

Milk Glass

: — White Foil
Difuse lighting

Difuse light

Lighting < Technical setup




Detailed Design < Flow
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Detailed Design < Colours and materials
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Models ¢ Looks Like Real Model




Models < Looks Like Real Model



Models < Looks Like Real Model
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Detailed Design < Final renderings
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Detailed Design ¢ Final UX design



CAD < Supplier Engineering Activities
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CAD < Supplier Engineering Activities




CAD < Supplier Engineering Activities



3 mm RIM 3 mm RIM
Louvre alternative [silver] 6 mm gaten dist. 1.5 mm 66 %

3 mm RIM
6 mm gaten dist. 1.5 mm 66 %

f’f;..l..............

CAD < Detailed design
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CAD ¢ Supplier Engineering Activities
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BIB < New Bag In Box with integrated mixer

TURN,PLACE‘LOCK
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Branding < New Bag In Box



Branding < Dedicated glasses



DE PROMESSO

Branding < Daniel Mz




Awards < Best Industrial Design
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Dutch Design Week < World Premiere at our booth
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